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World leaders’ usage of Twitter in response to the COVID-19 pandemic: a content analysis
1. What is the primary research objective?
The primary objective of this study is to explore how G7 world leaders are using Twitter in response to the COVID-19 pandemic (Rufai & Bunce, 2020, p. 511).
a. Why might it be important to explore and examine this research objective? In other words, why does this research objective matter?
It is important to explore this research objective because knowing the extent of active influence the G7 world leaders have with regards to effective communication in matters regarding COVID-19 in twitter is essential, and can be highly utilized to pass vital health information regarding such crisis.
2. What are two of the secondary research objectives?
The two secondary research objectives are; to determine what proportion of G7 world leaders use Twitter and assess their reach (followers) and to perform content analysis for all G7 world leaders’ viral tweets and classify into appropriate themes (Rufai & Bunce, 2020, p. 511).
a. How do these secondary research objectives help/assist in examining and understanding the primary research objective? In other words, how does understanding the secondary research objectives lead to better understanding of the primary research objective?
These two secondary objectives are critical in knowing first the number of G7 leaders who use twitter and the number of audience in their reach. This will determine the extent of their influence and secondly the theme of information shared will be able to determine whether it is COVID-19 related information. This then can better reveal how they use twitter to pass information concerning COVID-19 and to what extent, which is the agenda of the primary objective.
3. What data was collected on March 18, 2020? In other words, what variables or “outcome measures” were collected?
The outcomes that were collected on 18th March, 2020 were the name, number of followers, number of viral tweets, number of associated web links to official government-based information sources, top tweet characteristics, languages used and number of viral videos with views (Rufai & Bunce, 2020, p. 511).
4. Thematic Analysis: Themes. Tweets were organized into the variable tweet “themes,” what three categories/attributes made up the variable “theme”? What is the level of measurement and the best measure of central tendency? Find/report the value for the best measure of central tendency. Report how many tweets were in each theme, as a percentage. (Hint: Figure 1 provides the necessary numerical data.)
The three thematic categories are, Informative tweets, Morale-boosting tweets and Political tweets. Informative tweets were 170, morale-boosting were 19 and political tweets were 14, and the best measure of central tendency is 67.66%.
a. Interpret your findings. Explain why you chose the level of measurement you did, as well as the measure of central tendency. What theme was used most?
The level of measurement I chose was according the results that were established by the researchers and the informative theme on corona virus was the widely used theme.
7.  Interpretation: Discuss the main findings of the article and why they might be important. Use a sociological perspective. (If you’re in another program, such as public health, use the paradigms/perspectives of your respective field.) In other words, why is it important to understand how world leaders use Twitter with regards to a public health crisis?
The main findings of this study is that 8 out of 9 G7 world leaders have verified twitter accounts that are active and they have a combined 85.7 million followers. Moreover, they all use their twitter accounts in the three thematic aspects, informative tweets, morale-boosting and political tweets. Understanding how these leaders use their twitter accounts is helpful in the sense that our world leaders can use twitter to communicate to citizens in times of public health crises.
8. Extra Credit: What criticisms do you have of this paper? What are the strengths and weaknesses to the paper? Must relate to a sociological understanding of the paper. Could be the methods, the research question, the findings, etc.
There are actually no criticisms that I can have on this paper, because the methods, research questions and the findings are all in order. The strength of this research is that it does not require any ethical approval since all the data were retrieved from the public domain. The main weakness it has is that there may have been many tweets that were omitted since not all the tweets were reviewed.



